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mounted below the display.

- AT&T’s Jones says he is also
) impressed with the simplified,

' cleaner look of the single cord ap-

proach. It also simplifies removal

of electronic products to a more

secure location each evening to

lets, smartphones, and e-readers
through a single cable via a series
of USB ports. Up to 12 devices
can be charged from one alarm
console. This eliminates the need
to plug in a bulky power adapter
for each device into a power strip
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RETAIL ENVIRONMENTS ARE EVOLVING TO A NEW LEVEL

Today'’s retail environment has to incorporate entertainment, engagement and consumer
participation. Entertainment Experience Evolution brings together leading creative minds, retail
industry leaders and developers to share ideas, collaborate and learn where retail, dining and

entertainment are headed. Join more than 600 industry leaders at an event that is shaping
tomorrow’s retail environment.
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loss prevention e security

prevent “smash and grab” rob-
bery attempts.

“At the end of each day, we put
all our devices in an inventory
room, and then each morning
we put them back on the display
counters,” he adds. “Having just
one cord helps us close down and
set back up faster.”

According to Jones, the sys-
tems are also very sturdy and
durable. He estimates that not
having to repair or replace items
such as the alarm box or power/
security cords often can lead to
significant savings annually. “In
an organization as big as ours, it
can add up to millions of dollars
over time,” he says.

Because retail settings vary
widely in their display require-
ments, loss prevention devices
frequently need to be customized.
Some manufacturers of loss pre-
vention devices have the capabil-
ity and resources to make critical
adjustments. This can include
accommodating devices to the
number and size of items requir-
ing protection, along with fea-
tures such as pedestal height, se-
curity cord length, size, color, and
retractability, as well as alarm,
power, and sensor options.

With the global market for
wearable electronics projected to
surpass $30 billion by 2020, the
need to adapt loss prevention
devices to protect new products
while allowing for continued cus-
tomer interaction will only in-
crease.

“Our retail stores are always
experimenting with what we
carry,” says Jones. “As technology
continues to change, the adapt-
ability of our loss prevention
vendors to accommodate those
changes is important to us.”

With 20 years of retail security
expertise, John Mangiameli is executive
vice president at Se-Kure Controls, a
Franklin Park, lllinois-based
manufacturer of retail product security
devices, including retractable cords
and streamlined dual-function
security-charging devices that allow
customers to examine electronics up
close. Email info@se-kure.com or visit
www.se-kure.com.
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